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Background to the Study

• The role of language as an agent for social 
change.

• Social change is the alteration of mechanisms 
within the social structure.

• Nigeria has many socio-political challenges.
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Background Continued

• Language as an tool to promote public policy, 
social mobilisation, fundamental human 
rights, etc.

• The Arab Spring showed that language can be 
deployed on social media for social change.

• In 2012, Nigerians used civic engagement 
discourse to make the government to reverse 
crucial decisions it had taken.
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Background Continued

The study focuses on: 

• The mediatisation of advocacy campaigns.

• How language of advocacy discourse 
reshapes public policy. 

• How it communicates social-cultural 
meanings.

• How it encourages civic engagement towards 
promoting strong democratic cultures. 

4



Statement of the Problem

• Studies have focused on the agency of the 
humanities, video movies, prayers and the church 
for national transformation (e.g. Burgess, 2012; 
Agang 2014; Ajiwe, Okwuosa & Chukwu-
Okoronkwo 2015). 

• The studies overlooked the role of mediatized 
discursive practices and new media technologies 
to reshape the quest for national transformation. 

• Paucity of research on transformation advocacy 
discourse in Nigeria from CDA and CL.
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Objectives of the Study

• Evaluate advocacy discourses in Nigeria and 
their mediatisation process. 

• Analyse the linguistic patterns in the 
discourse.

• Examine identity [re-]construction through 
traditional  and virtual media platforms.
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Objectives Continued

• Discuss the relationship between advocacy 
discourse and ideological patterns.

• Collate and document the text for a corpus of 
advocacy discourses in Nigeria.
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Methodology

The data for the study comprise:

• advocacy campaigns text, 

• advertisements, 

• discussions, 

• debates, 

• transcripts of phone-in-programmes on social 
and attitudinal change, value re-orientation, 
democratic values 
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Methodology Continued

Mode of Data Collection

• The data are elicited from different media 
such as radio, television, posters,  billboards 
and newspapers as well as online platforms. 

• Additional data will also be harvested from 
the archives of the online portals of the news 
media organisations in Nigeria
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Theoretical Framework

• This present study adopts a combination of 
methods drawn from Critical Discourse Analysis 
(CDA) and Corpus Linguistics (CL). 

• Fairclough’s Discourse as a Social Practice 
approach will be used considering the fact that its 
tenet, reflects in the constituent data for this 
work.

• This approach views language as capable of 
causing social change, and the subject matter of 
this study is social transformation. 
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Theoretical Framework (Contd)

The use of computer methodologies will help to 
uncover broad discursive patterns through:

• frequency, 

• statistical significance 

• language patterning alignment techniques 
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Sample Analysis

• Sample analysis for Do the Right Thing to Transform Nigeria Jingle
from Youtube

The jingle produced reads:
Everyone is calling out for change but nobody wants to change. True 
change begins with the individual. So look in the mirror and ask 
yourself, who me? Yes you. Are you doing the right thing to change 
Nigeria.  Let the change begin with you. Be positive, be patriotic, be 
right, make a change. Do the right things always to transform Nigeria, 
Nigeria. Do the right thing to transform Nigeria. (Italics mine)
Points for Analysis:
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Sample Analysis

• The ideology of change which however pushes 
the responsibility of change to the people.

• Power asymmetry between the government and 
the people.

• keyness analysis shows that certain words have 
higher frequency in the text. 

• “change” occurs six times in the text, showing the 
centrality of the word to the message being 
communicated through the text.

• Pronouns are also frequent.
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Analysis Continued

• Using the key word in context principle, 
certain words naturally collocate with the 
keyword in the text “change” ( “Do the right 
things”, “Be positive, be patriotic, be right” 
and “transform Nigeria”).

Mohammed Ademilokun 14



Bibliography

Adedimeji, M. (2005). The unifying role of English in a multilingual nation: The case of Nigeria. 
Retrieved from www.unilorin.edu.ng/publications/ADEDIMEJI/THE UNIFYING ROLE OF ENGLISH 
IN A MULTILINGUAL NATION.htm. 
Agang, S. (2014). Nigerian Pentecostal/charismatic theology of public engagement. Erudite 
Journal of Social Science Research, 2 (1): 1-14.
Ajiwe, U, Okwuosa S. & Chukwu-Okoronkwo, S. (2015) Nigerian videofilms as effective tool for 
social transformation: A critical appraisal of Fola Toro. American Journal of Social Science 
Research, 1 (2): 57-62.
Burgess, R. (2012). Nigerian Pentecostalism and civic engagement: Mission in the midst of 
poverty and violence. Retrieved from www.tcnn.org/articles/RB58_Burgess.pdf.
Chukwu, M. & Okonkwo, J. (2014). French language and national transformation. Academic 
Discourse: An International Journal, 7 (1): 1-8.
Dike, V. (2005). Corruption in Nigeria: A new paradigm for effective control. African Economic 
Analysis. Retrieved from www.AfricaEconomicAnalysis.org. 
Fairclough, N. (1989). Language and Power. New York: Addison Wesley Longman Limited.
Fairclough, N. (2000). Language and Power. London: Longman.
Fairclough, N. & Wodak, R. (1997). Critical discourse analysis. In T. van Dijk (Ed.) Introduction to 
Discourse Analysis. London: Sage Publications, pp. 258-284.
Fayoyin, A. (2013). Advocacy as a strategy for social change: A qualitative analysis of gthe
perceptions of UN and Non-UN development workers. Kamla Raj Journal of Social Sciences, 35 
(2): 181-193.

Mohammed Ademilokun 15

http://www.tcnn.org/articles/RB58_Burgess.pdf
http://www.africaeconomicanalysis.org/


Figueroa, M. et al. (2002). Communication for Social Change: An Integrated Model for Measuring the Process and its 
Outcomes. New York: The Rockefeller Foundation.
Kingma, K. & Sweetman, C. (2005). Gender, Development and Advocacy. Oxford: Oxfam.
Kress, G. & van Leeuwen, T. (2001). Multimodal Discourse: The Modes and Media of Contemporary Communication. 
London: Arnold.
Kress, G. et al. (2001b). Multimodal Teaching and Learning: The Rhetorics of the Science Classroom. London: Continuum. 
Kress, G. & van Leeuwen, T. (2006). Reading Images: The Grammar of Visual Design. New York: Routledge.
Gowon, A. & Ikpanor, E. (2013). The humanities and national identity, security and social stability in Nigeria: History and 
Theatre as the way forward. UJAH UNIZIK Journal of Arts and Humanities, 14 (3): 1-17. 
Gries, S. (2011). Methodological and interdisciplinary stance in corpus linguistics. Perspectives on Corpus Linguistics: 
Connections and Controversies. In V. Vinier, S. Zyngier, & G. Barnbrook (Eds.), 81-98. Amsterdam: John Benjamins.
Gries, S. (2015). Some current quantitative problems in corpus linguistics and a sketch of some solutions.  Language 
and Linguistics, 16 (1): 93-117.
Hjarvard, S. (2013). The Mediatisation of Culture and Society. New York: Routledge.
Mbizvo, M., Chou, D & Shaw, D. (2013). Today’s Evidence. Tomorrow’s agenda: Implementation of Strategies to improve 
global reproductive health. International Journal of Gynecology and Obstetrics, 121:S3-8. 
Mckee, N., Bretrand, J. & Becker-Benton, A. (2004). Communication in the HIV/AIDS Epidemic. New Delhi: Sage 
Publications.
Mefalopulos, P. (2008). Development Communication Sourcebook: Broadening the Boundaries of Communication. 
Washington D.C.: The World Bank.
Ogoloma, F. (2012). Curbing the ills of corruption in Nigeria. African Research Review, 6 (1): 402-409.
Ogunsiji, Y. & Farinde, R. (2012). Pragmatics in forensic linguistic development for national re-orientation and 
transformation in Nigeria. British Journal of Arts and Social Sciences, 7 (2): 113-121.

Mohammed Ademilokun 16



Okonofua, F., Hammed, A., Nzeribe, E., Abass, T., Adeboye, G., Adegun, T. & Okolocha, C. (2009). Perceptions of policymakers 
toward unsafe abortion and maternal mortality. International Perspectives on Sexual Reproductive Health, 35(4): 194:202.
Opeibi, B. (2011). Good Governance and Civic Engagement in an Emerging Democracy. Saarbrucken, Germany: Lambert Academic 
Publishing.
Opeibi, B. (2015). New media and the transformation of political cultures in Nigeria: Exploring a corpus-based discourse approach. 
In B. Opeibi, J. Schmied, T. Omoniyi & K. Adedeji (Eds.). Essays on Language in Societal Transformation: A Festschrift in Honour of 
Segun Awonusi (Pp 209-231). Gottingen: Cuvillier Verlag.
Opeibi, B. (2016). Digital media and civic engagement in Nigeria: A corpus-based discourse study of President Goodluck Ebele
Jonathan’s facebook. In R. Taiwo & T. Opeibi (eds.), The Discourse of Digital Civic Engagement: Perspectives from the Developing 
World. New York: Nova Publishers, pp. 1-34.
Owolabi, E. (2007). Corruption and financial crimes in Nigeria: Genesis, trend and consequences. Retrieved June  18 2014 from 
http://www.cenbank.org/OUT/PUBLICATIONS/TRANSPARENCY/2007.
Oyebamiji, M. (2013). A critical stylistic analysis of selected advocacy campaigns on Nigerian Television Authority. Unpublished 
M.A. Thesis, Department of English, Obafemi Awolowo University.
Parmegiani, A. (2012). Language, power and transformation in South Africa: A critique of language rights discourse. 
Transformation, 78: 78-97. 
Saale, L. (2014). Prayer and social transformation in Nigeria: A Christian perspective. African Research Review, 8 (4): 111-121.
Schmied, J. (forthcoming). Data from the internet for language and culture studies: A corpus-linguistic appraisal. In B. 
Lewandowska-Tomaszczyk, M. Kopytowska, J. Osborne & J. Schmied (Eds.). Languages and Cultures in Contact and Contrast. 
Chambery: Editions de l’Universite de Savoie.
Schmied, J. & Wagner, S. (forthcoming). Culture in newspaper writing? Comparing journalistic text-types in Englishes around the 
world. In B. Lewandowska-Tomaszczyk, M. Kopytowska, J. Osborne & J. Schmied (Eds.). Languages and Cultures in Contact and 
Contrast. Chambery: Editions de l’Universitite de Savoie.
Taylor, C. (2008). What is corpus linguistics? What the data says. International Computer Archive of Modern and Medieval English, 
32: 179-200.
van Djik, T. (1995). Aims of critical discourse analysis. Japanese Discourse, 1: 17-27.
van Djik, T. (2006). Ideology and discourse analysis. Journal of Political Ideologies, 11 (2):

Mohammed Ademilokun 17



THANK YOU FOR LISTENING

Mohammed Ademilokun 18


